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As the industry’s most reliable source for management-based articles, strategies 
and resources — all compiled with large-church leaders in mind — Church Executive 
Magazine has built a trusted relationship with readers, advertisers and content 
marketing partners alike.

In addition to practical solutions, Church Executive features exclusive research, 
analysis and insightful editorial contributions by some of today’s most trusted church 
management thought leaders.

Church Executive reaches more than 37,500 of the most influential church 
leaders in the country. It is considered the go-to business resource for senior 
pastors, executive pastors and business administrators at the largest churches and 
megachurches in America.

A strategic mix of targeted topics, special series and customized departments drill 
down on the detailed, “how-to” information church leaders need most, including:

In addition to a bimonthly print and digital magazine, Church Executive publishes a 
twice-monthly enewsletter, topical ebooks, regular digital supplements and “Church 
Executive TV,” while maintaining a dynamic website: churchexecutive.com. Through 
all our media, we provide high-quality information designed to meet the business and 
management needs of our readers.

Our mission, in short, is to help church leaders become better stewards.

• Risk management 
• Pastor-friendly A/V/L/A
• Youth & children’s ministry
• Commercial kitchens
• Accessibility   
• Transportation
• Generosity
• Multi-site development
• Construction / Renovation
• Food service
• Stewardship 
• Capital campaigns
• Fund raising
• Continuing education
• Insurance 

•  Church management 
software (ChMS)

• Safety & security
• Human resources & benefits
• Legal 
• Marketing & PR
• Volunteer management
• Foreign missions & travel
• Leadership
• Outreach
• Taxes
• Next-generation giving tools
• Cafes and coffee shops
• Interior elements
• Acoustical design

• Technology
• Non-profit governance
• Church travel
• Financial management
• Worship center design
• Accounting
• Business management
• Church management
• Financial management
• Stewardship
• Governance 
• Lending & loans
• Multi-site management
• Worship & music

Church Executive readers:

54% Executive Pastor
27% Senior Pastor
19% Business Administrator

Percentages of Church Executive readers that own / operate:

38% Youth Ministry Programs 
28% VBS 
24% Playgrounds
19% Commercial kitchens 
16% Cafés / coffee shops  

14% Gymnasiums 
14% Schools
13% Summer camps 
11% Transportation /Buses
6% Sports facilities

Percentages of Church Executive readers likely to purchase the following products in the 
next 18 months:

94% Educational materials 
90%  Curricula (VBS, Sunday School, 

Bible study, etc.)
87% Bibles
86% Continuing education 
82% Construction / renovation 
79% Acoustic equipment / consulting 
72% Internet / web hosting 

71% Video equipment / consulting  
71% Insurance 
69% Furniture 
66% Safety and security systems
65% Printers / copiers 
63% Lighting equipment / consulting 
52% Seating 

Reach the most influential leaders in 
America’s Largest churches and 
mega churches

Church Executive readers 
command annual operating 
budgets of:

39%  $500,00 to $3 million 
12%  $3 million to $5 million
6% $5 million-plus
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Church Executive readers make the spending decisions!

When you advertise in Church Executive, you’re reaching the 
corporate decision-makers of America’s largest churches and 
megachurches. They’re the people who make the final decisions on 
church spending. Church Executive is one of the best opportunities 
you have to reach them.   

Annual operating budgets

Less than 
$100,000

2.45%

1.91%

38.96%

22.62%

16.08%

11.72%

6.27%

$100,001
$250,000

$250,001
$500,000

$500,001
$1,000,000

$1,000,001
$3,000,000

$3,000,001
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More than
$5,000,000
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2016 Church Executive  Editorial Calendar
 JAN / FEB  MARCH / APRIL MAY / JUNE  JULY / AUG  SEPT / OCT NOV / DEC

Accessibility
Accounting
Architecture & design
Background checks
Cafés and  coffee shops
Capital campaigns
Children’s ministry
Church management software (ChMS)
Commercial kitchens
Communication tools
Construction
Continuing education

Next-generation giving tools

Facility management

Pastor-friendly A/V/L/A

Financial management

Payroll

Healthcare

Playspaces

Human resources

Purchasing & supplies

Insurance

Risk management

Legal

Seating

Lending trends

Security & surveillance

Media duplication

Stained glass
Streaming video
Transportation
Wayfinding
Youth ministry

Multisite churches

TOPIC
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2016 eMedia Opportunities 
ChurchExecutive.com
ChurchExecutive.com is all about immediate results.

ChurchExecutive.com provides targeted, easy-to-find information and insights 
for busy large-church leaders. With robust eBooks, webinars, videos, archival 
material, blogs, Web-Exclusive articles and more, ChurchExecutive.com is a 
one-stop source of market intelligence for its readers and a lead generator for its 
advertisers.

LEADERBOARD
Size: 728 X 90 pixels
Price: $1500

SIDE BANNER
Size: 300 X 250 pixels
Price: $750/month

3:1 RECTANGLE
Size: 300 X 100 pixels
Price: $500/month

ALSO AVAILABLE ON  
INTERIOR PAGES:
•  Bottom Banner 

Size: 468 X 60 pixels 
Price: $500/month

•  Video Banner 
Size: 250 X 250 pixels 
Price: $300/month

Church Executive Buyer’s Guide
The Church Executive Buyers’ Guide provides a comprehensive online directory of 

products and services specifically targeted to churches. 
It features:

 • Multiple categories
 • Google map of your service location
 • Year-round exposure to the leaders of America’s largest churches

Church Executive Digital
Church Executive Digital is everything the print edition is — and more. Not only is it 

instantly available 24 / 7 / 365, it features expanded articles, videos, Web-Exclusive 
feature articles, and additional in-depth information that isn’t always included in the 
print edition.

Ease of Navigation
Church Executive Digital features the same page-by-page “turning” capability as 

our print edition. Search the entire magazine for articles that contain key words of 
interest. Click on ads and go directly to company websites — all with the click of a 
mouse!

Portability
Available on Smartphones, tablets, laptops and desktops, Church Executive Digital 

provides instant access to all the news, articles and special features that have made 
us an industry leader.
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Church Executive eNewsletter
Church Executive’s eNewsletter — targeted toward the church and megachurch 

leadership community — is delivered to more than 4,000 pastors, senior pastors 
and administrators twice a month. With an average open rate of 30% to 35% 
(three times the industry average!), the Church Executive eNewsletter is one of our 
most highly regarded products. 

This flagship eNewsletter delivers the latest news, blogs, Web-Exclusive 
articles, insights, case studies, best practices, eBooks and more, all of which 
are vital to effective church management.

TOP BANNER 
Size: 600 X 80 pixels
Price: $750/month

SPONSORED BY 
Size: 60 X 80 pixels
Price: $250/month

BOTTOM  BANNER 
Size: 600 X 80 pixels
Price: $750/month

MIDDLE  BANNER 
Size: 600 X 80 pixels
Price: $500/month

BOTTOM BUTTON 
BANNER 
Size: 125 X 125 pixels
Price: $250/month

PRODUCT 
SPOTLIGHT  
Size: 170 X 42 
includes a photo, link and 
up to 50 words of copy.
Price: $500/month

2016 eMedia Opportunities 
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The secret to reaching out — without burning out  Simple church can feel incredibly complex at times. There are always more people to reach. 

There is always more ministry that can be done. 

Intelligent Church Giving

It gives us a chance to communicate with every church member without 

relying on manual processes. 
3) Go deep and wide with new technology tools. Understanding how 

people are interacting with your church not only helps you understand 

what’s working, it helps you engage each church member effectively and 

uncover what’s most pressing in their lives. For example, maybe you notice 

a church member has stopped giving — this might be an indication of a 

financial strain you have the opportunity to address. 

Technology allows you to bridge the gap between Sundays. If all of 

your communication is based on what happens on the platform, your 

church is being silenced by outside forces competing for attention 

throughout the week.
This is not about dehumanizing people or the disciple-making process. 

It’s about enhancing it. As church leaders, we are responsible for the people in our church. 

We’re responsible for their spiritual condition. The end game is not “big 

data” or how much information we collect; it’s about taking what we can 

learn about the people we engage to make smarter ministry decisions. 

The end game is not using the latest tools and technologies to be “cool.” It’s 

about using those resources and tools to help each and every person take 

steps to grow as a follower of Christ. 
Are you ready to reach more people and raise more money by working 

smarter, not harder?
Joel Mikell is president at RSI Stewardship www.rsistewardship.com.

Follow him on Twitter, @joelmikell or find him on Facebook,  

www.facebook.com/joel.mikellDerek Hazelet is senior vice president at RSI Stewardship. Find him on Twitter,

@dhazelet or LinkedIn www.linkedin.com/in/derekhazelet. 

If you’ve ever felt overwhelmed by the 

pressure or nervous about the future, you’re not 

alone. Research shows:•  90 percent of pastors admit they are frequently 

fatigued and worn out on a weekly, or even 
daily, basis, and •  62 percent of senior pastors are concerned 

about giving.  

Here’s good news: Data and technology have 

made it easier than ever to reach more people 

and raise more money. This isn’t about adding 

another thing to your plate; it’s about identifying 

ways you can work smarter, not harder. It’s about 

improving how you reach out so that you never burn out.
3 keys to working smarter, not harder, with data and technology

Here are three ways you can apply the principles behind intelligent 

church giving to work smarter, not harder.1) Make better decisions by balancing intuition with information. 

If making more disciples is the end game and discipleship is a life-long 

process, then effective ministry requires a long-game approach. It’s about 

equipping and sustaining comprehensive ministry. 

While there will always be an element of faith involved, we must 

get past “going with our gut” when it comes to the ministry decisions 

we make. 
In the same way a car dashboard helps us monitor if our car is 

operating correctly, there are indicators to help us measure ministry 

effectiveness and make better decisions along the way. For us to play 

the long game, we have to have feedback mechanisms and tools that 

help us measure if things are on the right track. Your car dashboard 

helps you monitor things that help you reach your destination. As 

church leaders, we can use data as indicators to measure disciple-

making strategies and improve ministry effectiveness. 
2) Accelerate discipleship through automation. Leading people 

into a deeper relationship with Christ requires us to help them take 

the next step. Our ability to respond to indicators of spiritual growth 

(participating, volunteering, giving) in measurable ways is essential 

for helping people grow. Unfortunately, manual processes aren’t easily 

replicable or scalable. What happens when the person you rely on to follow 

up with church members forgets or isn’t around anymore?

Fortunately, automated communication gives us confidence that we 

are effectively engaging church members in relevant and personal ways. 

IT’S TIME TO WORK SMARTER, 
NOT HARDER

By Joel Mikell & Derek Hazelet 

2016 Content Marketing Opportunities Giving
•  84% regard giving and generosity as important topics for their daily church 

operations
•  72% are likely to invest in a generosity / capital campaign services in the next 

18 months.

These and other targeted topics offer outstanding opportunities to reach your desired 
demographic quickly and effectively.

Source: The 2015 Church Executive Reader Survey
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At the time, this meant using early versions of Microsoft Excel or Access, 

or an early church database system. 

The lack of comprehensive tools to handle this challenge served as 

inspiration to create our company’s ChMS product. As a result, the way 

church leaders can find and acquire volunteers today is quite a bit different.

Key volunteer management areas

Many of the innovation-drivers at our company are the areas where, in 

my experience, churches frequently hurt with regard to managing and 

assigning volunteers. Churches of all sizes struggle with this, but larger 

churches (1,000-plus in average attendance) can be crippled if they are 

missing solid volunteer management. To this end, a few key areas any 

ChMS should address are:

•  Inviting people to serve

• Cataloging and reporting on areas of interest, skills and gifts

• Easily scheduling events and volunteers easily

• Sending reminders for events.

Inviting volunteers to serve is one of the classic challenges where we 

once relied on one really outgoing person for recruiting. By using ChMS 

that offers communication options tailored to the individual — combined 

with an integrated web forms tool — it’s possible to reach out to potential 

volunteers in a way that makes it easy and convenient to respond to the 

invitation and sign up.

Personalized email invitations for specific volunteer positions are ideal, 

especially when you can filter your list of potential volunteers based on 

skills, interests and even spiritual gifts.

Ideally, you should be able to invite your volunteers to serve as you are 

creating your event and have the ability to go back later and add / edit what 

positions are needed. You should be able to effectively manage both the 

event and your volunteers within the same interface.

Any system you consider should be capable of sending reminders to 

your volunteers so they remember that they have signed up, but also arrive 

on time and ready for any event.

Finding the right volunteer 

management tools

As a founding pastor of a church plant in North 

Carolina during the 1990s — managing more than 

200 volunteers every week — a key component 

of success was tracking their interests, skills and 

spiritual gifts. Then, I needed to be able to apply 

that information to finding volunteer opportunities 

for all of them… all while managing schedules and 

avoiding volunteer burnout. 

Church Management 

Software (ChMS) Forum

Focus on: Volunteer Management

What can you do if you have an older ChMS 

(or none at all)?

This is a challenge many church planters and small-church leaders face. 

Perhaps the church bought an early ChMS that serves more as a simple 

church database and offers little in regards to customized reporting. It’s 

possible that someone never looked beyond low-cost-of-ownership tools, 

such as Microsoft Excel or Access. But, there is hope — even in cases where 

resources are limited.

With legacy ChMS and database systems and tools (Microsoft Office, for 

example), you must look for opportunities to create items such as custom 

data fields. Those fields allow you to store important information — 

importantly, a member’s areas of interest, special skills and spiritual gifts. 

Leveraging this data is critical for placing volunteers in the right roles and 

avoiding burnout. 

The right tools make all the difference

Whether you are using a newer ChMS and haven’t used volunteer 

management, or you are limited to using a legacy system, your goal 

should be the same: to get the most out of either tool while keeping your 

volunteers from burning out. 

Creating relational systems that link volunteers to their skills 

and interests is pivotal. This will help keep your current volunteers 

happy — and it might even bring some former volunteers back out 

of “retirement.”

Mark Kitts is Lead Software Architect at Elexio Church Software 

www.elexio.com and lives in North Carolina.

By Mark Kitts
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PASTOR-FRIENDLY

VIDEO

The St. Andrew’s 
mission for new 
video displays
By Marty Gregor

When St. Andrew’s Lutheran Church in Mahtomedi, MN 

decided to upgrade its audiovisual system, it included 

extensive research into new video screens. 

Having rented projectors for special services in the past — 

and because the sanctuary has an abundance of natural 

ambient light — church leaders knew projectors weren’t 

the best fit. 

“We didn’t really want to take this beautiful space and 

darken it order to see something,” explains Dale Bakken, 

Director of Buildings and Grounds. 

Getting familiar with LED technology

With limited knowledge of LED video technology, Bakken and Dennie 

Boice, the church’s video production and IT manager, set out to research 

this option, hoping to find a viable solution for the space. Through searches 

and by talking with congregants, they broke down their options to nine 

different vendors. After visiting with all of them, the decision was made 

to go with Daktronics. 

“We went and visited [the company] first,” Bakken notes. “We didn’t 

realize it at the time, but we had made a benchmark. We went to different 

companies and eliminated them fairly easy because of product noise and 

accessibility.”

Bakken and Boice toured the Daktronics headquarters in Brookings, SD, 

to see the manufacturing process firsthand, visit the reliability lab, and 

ask questions. 

“We were impressed to see a complete manufacturer and not just piecing 

parts together,” Boice recalls. “We were able to see everything from LEDs 

being inserted into circuit boards to extensive testing in their reliability 

lab. And, everyone we met along the way was friendly and enjoying their 

job — you could see it on their faces. It was a great atmosphere.”

All their questions were answered, and the team showed Bakken and 

Boice their best product options. “We got a good feel about what we’d be 

receiving,” Bakken says.

The church selected video displays that allowed them to control 

the brightness of each display independently to adjust for all kinds of 

conditions — from cloudy, overcast days to bright, sunny ones. Brightness 

can be adjusted accordingly so the displays are visible and have the desired 

impact for early services, when the sun is only hitting one display, and 

for later services when the sun is hitting the other display — all without 

sacrificing quality in the worship space featuring lots of natural lighting.  

“A big factor when looking at our manufacturing options was that 

everything seemed good online; but, once we visited and saw things 

firsthand, we could tell that certain options were too loud and noisy for 

our setting as a worship facility,” Bakken explains. “That helped us rule 

out a few possibilities and nail down our options. And, once we saw the 

4-millimeter option from Daktronics, the question became, How soon can 

we get this? Everyone was blown away by the clarity of the display.”

Installation without interruption

The installation of the new displays at St. Andrew’s took four days and 

didn’t interrupt the worship schedule or church planned activities. 

Bakken says he was amazed at how quickly everything was installed. 

“From the time the displays showed up in crate, to the time they were 

operational with content on them, was really fast. It worked into our 

schedule, and that was very beneficial.” 

Enhancing worship

In this very traditional church setting, there was some skepticism 

at first about how the video displays would affect worship services. St. 

Andrew’s has a separate space for contemporary services and needed to be 

sure people didn’t see this equipment as an intrusion. 

All it took to dispel those concerns was the first use of the displays 

at a baptism.

“The congregation was in awe of the clarity of the displays,” recalls Lead 

Pastor Michael Carlson. “People were able to see the water drip off the 

child’s head. In our large church, seeing such a thing wouldn’t have been 

possible before, except for those sitting in the front few rows.” 

One of the next uses of the displays was for summertime Vacation Bible 

School. This served as a significant opportunity to enlighten those in the 

congregation that the displays would enhance the traditional church 

program, not take away from it. 

“We had 700 people here singing, and it’s the loudest it’s ever been 

because people were actually able to look up from their hymnals and see 

the lyrics on the screens, sing and project their voices,” Carlson noted. 

Additionally, the large 100- to 150-person choir that sits behind the 

pastor is now able to see everything the congregation sees by looking up at 

the new, 6-millimeter video display in the back of the chapel. 

According to Carlson, these displays were originally intended to 

appeal to the younger church members. However, there were additional, 

unforeseen benefits for other groups as well. For one church member — 

who has a medical condition which makes it difficult to hold the printed 

materials and follow along with the service — this installation helps that 

individual to feel truly involved in worship again.

And, congregants with vision loss — who hadn’t been able to follow 

along with the service for years, despite the availability of large-print 

bulletins — are also benefitting. “An elderly lady in our congregation came 

up to me after one of the first services with these new displays,” Carlson 

shares. “With a tear in her eye she said, ‘Pastor, that’s the first time in over 

10 years I’ve been able to follow along in a service.’ 

“I knew right there that these displays were worth it.”

Marty Gregor is a video products sales expert for Brookings, SD-based 

Daktronics www.daktronics.com/worship, a leading digital display 

manufacturer established in 1968.
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NEVER AGAIN

The synod building itself was accessible only via secured passkeys issued 
only to employees — never to contractors or guests — and the use of which 
was monitored and registered, so that a computer log was maintained 
which could be referenced to determine whenever an employee entered or 
exited the building and who that employee was. Guests were required to 
log in and log out and were given guest IDs that had to be visibly attached 
to clothing and returned for log entry at the time of guest departure. All 
entry / exit points were monitored by closed-circuit television, which 
recorded tapes for later review by building security. 

The building also employed a central station smoke / heat / fire 
and burglar alarm system. Archival storage areas in the building 
were accessible by a very limited group of employees, and the storage 
cabinets and containers for files, tapes, records, discs, etc., were 
themselves constructed to be highly fire-resistant, and all were 
continuously kept locked.  

This level and quality of attention to detail was also reflected in 
the information technology / digital realm. IT Department access and 
synod server access were stringently controlled. An internet service 
provider (IPS) was selected not only for its available download / upload 
data transmission speeds and capacities, but also for its data security 
measures (external to the synod’s measures). The synod IT system was 
protected by hardware and software firewalls. The system also employed 
three different anti-malware (anti-virus, spyware, adware, etc.) products 
which the IT Department configured to be updated automatically on 
all synod servers, desktops and laptops and which were also configured 
to automatically run scans daily. The few laptops, tablets and peripheral 
devices which were allowed to be taken out of synod headquarters were 
all encrypted. An excellent policy and related protocols were distributed 
to every employee regarding their privileges and obligations in relation 
to the synod system and its devices, plus employees’ use of their own 
electronic devices for work purposes (part of the synod Bring Your Own 
Device to Work, or BYOD, protocol).   

By most all conceivable measures, the synod had done everything 
possible to protect and secure the sensitive personal information which 
it produced and maintained on employees, volunteers and church 
members themselves.

So, what went wrong?
One such critically sensitive set of information was the background 

screening check data developed in relation to the synod’s very robust safe 
environment program, for the protection of children and other vulnerable 
individuals. Apart from any actual criminal history reported, this 
information contained other highly sensitive personal information, such 
as social security numbers.

Unfortunately, one day a highly regarded and long-standing employee 
was duped by a quite excellently crafted “phishing” email that essentially 
duplicated the appearance of the website of the synod’s primary banking 
partner. Clicking on a link that would supposedly redirect the employee 
to bank personnel that could address and resolve a serious issue, the 
employee inadvertently loaded malware onto the synod system, which 
allowed hackers to breach system security and harvest a huge amount of 
personally identifiable information (PII) stored on the servers. 

Worse yet, the breach was not discovered until well after its initial 
occurrence. The costs to the synod of crisis management for credit 
monitoring, forensic investigation, repair of public relations damage — 
and still possible third-party lawsuits — has been very significant and 
remains as yet incalculable in total.

What the synod overlooked
It should have had an education program for employees helping them to 

recognize and avoid “phishing” and other systems-related scams. 
It should have encrypted all of the most sensitive data it kept. 
It should have employed some nature of continuous system monitoring 

to “flag” system anomalies. 
And, it might also have considered using an outside firm to perform 

occasional penetration testing and threat assessment.

Michael J. Bemi is president & CEO of The National Catholic Risk Retention 
Group, Inc. (Lisle, IL) — a recognized leader in risk management. To learn more 
about available coverage — and to get valuable tools, facts and statistics — visit 
www.tncrrg.org.

The cost of 
‘knowledge’ in the 
Information Age

The synod headquarters office — being a central repository of a great deal of 
sensitive information — had taken security very seriously, in every possible regard.

By Michael J. Bemi 
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By Rik Kirby & Daniel Keller

Trying to solve the issues without professional help is likely to be a 

waste of time and money, with grim results. The last thing you need is 

buyer’s remorse after a system is installed because you tried to “wing it” 

on your own.
A professional systems designer will work with you to analyze 

your church’s space and needs and create a system that sounds great, is 

consistent with your message and budget, is easy to operate, and suits the 

type of service and events your church hosts. Your congregation will enjoy 

the results for many years to come, and you’ll save money by avoiding 

waste and false starts with equipment that is not best suited to your space 

or properly installed and adjusted. The best time to engage a systems consultant is right at the beginning 

of the process. Before you do, it’s helpful to understand what’s involved in 

choosing the right team.
The systems designerYour church’s new sound system should enable every member of the 

congregation to clearly hear and understand what is said and to enjoy every 

note and subtlety of the music, no matter where they’re seated. If sound is 

bouncing all over the room, for example, speech could be unintelligible 

and music could turn into a muddled mess. To achieve clarity and intelligibility, the sound system should direct the 

sound toward the congregation — not at walls, floors, ceilings, windows 

and other reflective surfaces. It should also deliver quality sound to hard-

to-reach locations, such as balconies.

SOUNDSYSTEMS

SOUND
DECISIONS— why you need a consultant

If you were ill, you’d seek a qualified doctor 
to diagnose and treat what ails you. After 
all, trying to diagnose and treat yourself — 
without medical expertise — is likely to lead to 
a bad outcome. 

When you have problems with the sound in 
your church, the same reasoning applies.

(SYSTEM)

Assessing how sound will behave in any given space is complicated. 

While large halls and cathedrals — with their high ceilings, soaring 

walls, and domed ceilings — are typically challenging, even the smallest 

sanctuary can have acoustic issues. Designing a system that’s right for 

your space is a job for a professional system designer who understands the 

science of acoustics.Your church’s needs depend on the types of services and events it 

usually hosts. Traditional services might call for a system entirely focused 

on speech intelligibility, while contemporary services with a praise band 

require a system capable of delivering music with great clarity at relatively 

high sound levels — without seeming too loud. A professional systems 

designer will take these factors into consideration.
The systems designer will then employ specialized acoustical 

modeling software to figure out how sound behaves in your space. 

Armed with this information, they will work with you to identify the 

best loudspeaker choices and decide where to place them and how to 

tune them for optimal performance.
The installer

Assuming the design plan meets with your church’s approval and 

budget, a contractor specialized in sound-system installation will work 

with the systems designer to implement the plan. 
Installation is far more than screwing in a few bolts and mounting 

brackets; it involves understanding the engineering and legal regulations 

involved in safely and securely mounting heavy speaker systems in 

the exact places and angles required by the plan, while protecting and 

maintaining the beauty of your church. A good installer also considers access to the system components should 

they need service — a big deal if you have loudspeakers mounted high 

overhead or hidden behind a wall panel.In most cases, your systems designer will know qualified installers 

with whom they have worked successfully in the past. That gives you a 

proven team.

The design-build approachSome firms provide a turnkey package in which one individual or 

small team handles acoustic analysis and systems design, supplies the 

sound system, and installs the equipment. This approach is referred to 

as “design-build.” This firm might also be an equipment dealer. If the individual or firm is 

expert in all these disciplines, and coordination is good, everyone involved 

should be on the same page from the beginning. The design will account 

for installation challenges because the same person or group handles both 

— not always the case where the designer and installer are different. 

The main drawback to this approach is that each part of the process — 

acoustic analysis, system design, installation and tuning — is a complex 

science that takes years to master, so you need to find a firm that has all 

this expertise. Assuming you can find the right company, design-build is 

a good way to go.

The consultant and the contractorAn alternative is to choose an independent systems consultant who 

handles acoustic analysis and specifies the equipment and its placement, 

while employing a separate contractor that handles installation. 

Independent systems consultants are not limited to the lines of 

equipment they sell, so they can recommend whatever they believe best 

suits your needs.
The contractor is expert in construction, the vagaries of church 

architecture, and how to legally and safely install audio equipment in a 

way that carries out the system design while maintaining the aesthetics 

of your church.
Your systems design consultant and contractor will coordinate to 

ensure that the design works with the installation considerations. This 

cooperation is key; if done well, it achieves the same integration as 

design-build, but with a broader range of expertise and a great choice 

of equipment.

Getting started
As noted earlier, you should engage an expert as soon as your church 

has made a decision to investigate a new sound system. That way, your 

subsequent decisions will be well-informed, and you won’t waste time and 

money on false starts and blind alleys.Word-of-mouth is still the tried-and-true way to find this partner. Talk 

with people at other churches in your region who have been through this 

process in recent years. You might also learn a lot from schools and other 

non-church institutions that have hired companies you’re considering.

Ask for references and do some Web research; many firms list past 

projects on their sites, and you might be able to find and follow up with 

some of them.
Then, meet with companies who have proven themselves, and decide 

for yourself which company you want to work with. With patience and research, you will wind up with a system that will 

fully satisfy your church’s needs and please your congregation for years 

to come.

Rik Kirby is Vice President, Sales & Marketing at Renkus-Heinz, Inc. 

www.renkus-heinz.com. Located in Southern California for more than 35 years, 

Renkus-Heinz is a manufacturer of high-end professional loudspeaker systems.

Daniel Keller is CEO of Get It In Writing, Inc.® www.getitinwriting.net.

Church Executive series mean extra advertising opportunities for you. Every issue 
of Church Executive features series installments on a handful of top-of-mind topics 
for our senior / executive pastor and business administrator audience:

Risk Management
Among our readers...
• 95% said legal issues are a top priority.
• 80% said risk management issues are top-of-mind.
• In the next 18 months, 66% are likely to invest in safety / security systems.

Children & Youth 
•  38% of our readers offer youth ministry programs; 28% offer VBS programs; 

and 13% offer summer camps. 
•  Moreover, 90% are likely to buy VBS curricula in the next 18 months; 93% 

are likely to buy children’s educational products; 66% are likely to invest in 
safety & security systems.

• The focus on accommodating emerging generations of churchgoers is clear!

Church Management Systems & Software (ChMS)
•  79% consider ChMS an important topic for their daily church operations.
• About 63% are likely to invest in ChMS in the next 18 months.

Pastor-Friendly A/V/L/A
In the next year, our readers will heavily invest in 
audio / video / lighting / acoustics products and services:
• Audio (85%)
• Acoustics (79%)
• Video (72%) 
• Lighting equipment (63%)



8         CHURCH EXECUTIVE MAGAZINE  |  INTEGRATED MEDIA PORTFOLIO 2016

I N T E G R A T E D  M E D I A  P O R T F O L I O  2 0 1 6

H E L P I N G  L E A D E R S  B E C O M E   B E T T E R  S T E W A R D S .

Presented by:

Teradek

Streaming 
Made Simple

H E L P I N G  L E A D E R S  B E C O M E  B E T T E R  S T E W A R D S .

Faith-Based Travel:

H E L P I N G  L E A D E R S  B E C O M E   B E T T E R  S T E W A R D S .

TRANSPORTATION
Presented by:

ChurchBus.com

Church

H E L P I N G  L E A D E R S  B E C O M E   B E T T E R  S T E W A R D S .

Presented by: 
Sauder Worship Seating

Science Behind the Seat

Church Executive eBooks
Church Executive eBooks offer series content marketing partners a comprehensive 

digital platform for sharing in-depth information about specific technologies, 
products and applications. In a 4-, 8- or 12-page digital format, our exclusive 
eBooks provide one-of-a-kind opportunities to address industry topics from the 
unique perspective of professionals who work in the business every day!

This unique digital platform allows you to embed videos, slide sets, testimonial 
audio tracks and more, providing a multi-media informational experience for 
our readers.

Analytics:
•  Your new eBook will be hosted on ChurchExecutive.com for four months, after 

which it will be archived permanently on ChurchExecutive.com
•  A dedicated eBlast will be sent to the double-opt-in Church Executive eDatabase, 

promoting the eBook when it is launched
•  The eBook will be promoted in the twice-monthly Church Executive eNewseltter, 

along with a link to www.churchexecutive.com/ebooks
•  The eBook will be robustly promoted to 6,500+ Church Executive social media 

followers on LinkedIn, Facebook and Twitter
•  A high-resolution PDF of the eBook is provided to each content marketing 

partner to use as handouts / reprints, as a sales tool or as a promotional tool at 
trade shows, in convenient tablet- or laptop-based sales presentations, product 
demos, direct mailers, etc.

 
Benefits for Content Marketing Partners:
• Separates your company from your competitors 
• Provides additional exposure to your products through an educational platform
• Promotes and highlights your company’s expertise and specialty areas
• Allows you to create your own dialogue with your potential customers
• Positions you as a thought leader in the industry
• Cost-effective

2016 Content Marketing Opportunities 
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2016 Content Marketing Opportunities 
Social Media

Take advantage of Church Executive’s robust social media presence!
With 6,500+ social media connections (and growing every day!), Church 

Executive digital products are promoted via our social media pages. Church 
Executive also offers opportunities to promote your products and initiatives 
through a viral platform.

It’s NEW. It’s EXCITING. And it stars YOU.
Be featured on ChurchExecutiveTV!

If your company has webinars, tutorials, interviews or any video content that  
you want to gain exposure for, ChurchExecutiveTV provides the opportunity to  
air your material to a wider audience. 

Your memorable footage will be streamed on ChurchExecutive.com — and  
it can be transferred to your own website for your customers to view!

Remote Roundtable Discussions
Church Executive Remote Roundtable Discussions focus on hot-button issues and 

best practices for senior and executive pastors and church business administrators. 
Participants include key industry thought leaders who share their expertise, as well as 
their predictions about future trends.

The resulting information is featured in subsequent issues of Church Executive. 
Content Marketing Partnerships are available for the Remote Roundtable 

Discussions, the published articles — or both! This is an outstanding way to 
position your brand with the issues that church administrators care most about.

Church Executive Webinars
Church Executive Magazine offers content marketing partners the opportunity 

to host feature-length webinars on topics that are critical to our readers. Content 
marketing partners present to and engage with a live digital audience that includes 
senior leaders and decision-makers in America’s large churches.

Each webinar will be available for viewing on ChurchExecutive.com for two 
months. Content marketing partners will be provided the name and contact 
information of all registered attendees.

The Good Steward Awards — 2016
Church Executive’s annual Good Steward Awards celebrate companies and 

organizations that have demonstrated best practices in six categories:

• Facilities
• Finance
• Fundraising
• Leadership
• Safety & Security
• Technology

THE

2016
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2016 Display Advertising Specifications
PRINT 
•  High–resolution PDF files preferred; we also accept: EPS, PSD, PNG and high-

resolution JPG files. Note: Only high-resolution, press-ready PDFs created in a full 
version of Adobe Acrobat 6.0 & higher can be accepted, CMYK format and color 
images: Bicubic Down Sampling to 600 pixels per inch.

•   Type/Fonts must be converted to outlines when exporting from Illustrator as an 
EPS OR the fonts should be provided with your submission. (We cannot accept PC 
fonts.) If fonts cannot be outlined, original fonts should be provided. Note: If fonts 
are not compatible, we reserve the right to replace fonts as needed.

•   Resolution of all files should be a minimum of 266 dpi (including imported files). 
300 dpi at 100% is the preferred resolution.

•  Color ads (and imported files) must be in CMYK, not RGB.

SUBMISSION of your ads can be supplied in the following ways:   
•  E-mail your files (only if under 25 MB — Note: Files can be stuffed or zipped 

for e-mail transfer, which usually decreases files by half the size) to: jvictor@
churchexecutive.com.

AD SIZES (in inches)

2-page spread (bleed) 16.5 x 11.125

 (trim) 16.25 x 10.875

           (live area)  0.375 from trim

Full page (bleed) 8.375 x 11.125

           (trim) 8.125 x 10.875

           (live area) 0.375 from trim

1/2-page spread (bleed) 16.5 x 5.5

 (trim) 16.25 x 5.375

           (non-bleed) 15.25 x 4.75

           (live area) 0.375 from trim

1/2 page (vertical) 3.5 x 10

1/2 page (horizontal) 7.25 x 4.75

1/4 page (vertical) 3.5 x 4.75

AD PRODUCTION

Power Trade Media™ will produce / design ads for advertisers at a rate of $125 / 
hour if requested. Components to produce ad should be submitted at the same time 
as space commitment. Should production charges be waived, artwork will remain the 
property of Church Executive magazine.

COPY ACCEPTANCE

Church Executive reserves the right to refuse advertising that it considers 
detrimental to the church industry or contrary to the policies of its parent company, 
Power Trade Media™.

CONTRACT AND COPY REGULATIONS 

The advertiser agrees to indemnify the publisher against any claims or expenses 
resulting from the unauthorized use of name, photograph, sketch or words protected 
by the copyright or registered trademarks, label and others in connection with his or 
her advertising.

CANCELLATIONS

All cancellations must be made in writing and must be received 60 days prior 
to cover date. Cancellations may be subject to a short rate. We cannot guarantee 
correctness without a hard proof. We will uphold the industry standard of a 
maximum of 10% variance of color, provided a color correct-proof is provided.
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DIGITAL SPECIFICATIONS

churchexecutive.com 

Leaderboard Top Banner (728 X 90 pixels)
Medium Rectangle (300 X 250 pixels)
3:1 Rectangle (300 X 100 pixels)

The Church Executive eNewsletter 

Top Banner (600 X 80 pixels)

Sponsored Top Banner (60 x 35 pixels) 
includes small logo and direct link to your website

Middle Banner (600 X 80 pixels)

Product Spotlight (170 X 42 pixels)
includes a photo, link and up to 50 words of copy

Bottom Banner (600 X 80 pixels)

Bottom Rectangle Button Banner (125 X 125 pixels)

Send Digital ads to: digitalads@churchexecutive.com 
• 72 dpi
•.jpg or .png only
• RGB no CMYK
• No animated .gifs or flash files

The 10 topics reader rely 
on us most for:

95%  Legal issues
92%  Marketing
93%  Tax Issues
84%   Generosity / stewardship / fundraising
80%  Risk management
80%  Food service / kitchens
79%  Transportation
79%   Church management systems / software
78%  Lending / loans
73%  HR & benefits
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4742 N. 24th Street  |  Suite 340  |  Phoenix, AZ 85016  |  1.602.265.7600

Toll-free: 1.800.541.2670  |  Fax: 1.602.265.4300

CEO | Director of Avertising Sales
Judi Victor  |  jvictor@churchexecutive.com
602.265.7600 ext. 125

Editor in Chief 
RaeAnn Slaybaugh  |  rslaybaugh@churchexecutive.com
602.265.7600 ext. 202

Senior Art Director
Steve Gamble  |  sgamble@churchexecutive.com
602.265.7600 ext. 133

Contacts


